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Mapping Field Variation:
Journalism in France and the
United States

Rodney Benson

Given that a field approach to news media research has emerged
out of France, it is surprnising that field studies tell us so little about
the distinctive properties of French journalism.' In fact, the French
“political/literary” press tradition is sharply opposed in many ways
to America’s “informational” model. Rather than being downplayed,
thus difference needs to be emphasized and explained. Mapping and
tracing the origins of this French specificity — especially n relation to
its US “other” — offers a powerful opportunity to advance the field
theory project.

As French press historian Pierre Albert observes: “French journal-
1sm has alwavys been more of a journalism of expression than a jour-
nalism of observation. ... As much as the presentation of facts, it
is always interested in the exposition of ideas.”” A relatvely greater
mixing of “fact” and “opinion” 1 French journalism has been con-
firmed by a content analysis of political news in the leading French
and US national newspapers between the 1960s and the 1990s.’
Research on US and French news coverage of the ummugration 1ssue
between the 1970s and 1990s shows that the French press displayed
a broader 1deological diversity and performed a greater civic “mobi-
lizing” role, while at the same time French news was presented in a
more dramatized fashion than is typical of mainstream American
journalism.® Some of these differences also extend to television news
in the two countries.’
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I should quickly add that “different” does not imply either better
or worse. Media scholars Ben Bagdikian, Mark Pedelty, and pthess
have argued that the more openly interprenve, deologically diverse,
and politcized French (and other European) press represents a supe-
rior alternative to the American “ideclogy of objectivity.”® A worthy
debate could be held over the advantages and disadvantages of each
nattonal “model.” But my concern here is not so much rormative as
analyrical: Why do the two systﬁems differ, and how can field theory

nswer such a question?
iwl(%J:'ucs':flrse, Bourdieu clederstood that fields and field configurations
could differ cross-nationally.” My point 1s simply that, at least for the
case of journalism, rather than problemauzing and theorizing such
differences, he ended up eliding them. In so doing, Bourdieu was able
to stress certain general dynamics of fields thac operate In all cases.
In what follows, however, I want to suggest a slightly c_lszerent use
of field theory, one that would highlight cross-national differences in
order to draw out the vartable qualities of fields and field conﬁgum-
nons. This land of project needs to proceed garefuliy z}nd‘ be mindful
of the scientific caunions that guided Bourdieu’s work. After laying
this epistemological groundwork, I will then crmcally revisit elements
of felds that Bourdieu has identified as theoretically s;gn;_ﬁcan't: rela-
tons of the field at hand ro heteronomous pressures (prama;dy eco-
nomic and political), imitial formation and subsequent iustora;:al
trajectory of the feld, and the mternal morphological/demographic
composition of the field. In this attempt to map two national jour-
nalistic fields ~ situated m their respective fields of power — we will
be forced to make explicit what has remained until now too often
implicit 1n field theory, that 15, the element of vaniation. In the con-
clusion, we will consider which of these ﬁelcf aspects best helps us
explain the distinctive production of news discourse i France and

the United States.

Variable Qualities of Fields:
Old Cautions, New Questions

Field theory 1s tailor-made for cross-nauoqal research, as Damel
Hallin notes in this volume. | want to emphasize here how cross-
national research m turn offers an especially powerful means to
elaborate and stretch feld theory. However, there are important
theoretical and methodological reasons why ﬁeld theary has, to
date, not been much used comparanvely, which must first be
addressed.
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The first concern follows from feld theory’s insistence that analy-
sis of the socal world should be comprehensive, simultaneously
examining lustorical geneses and trajectories, seructural relanions
among fields, and the practices and worldviews of social actors within
fields. Such comprehensive “thick description” s difficult enough to
accomplish for a single field within a single national context, let alone
cross nationally. Yet, as noted, there 15 an irony here: without cross-
national comparison, significant aspects of a national feld may
become naturalized and thus remain mvisible fo the domestic-bound
researcher. Cross-national research offers a valuable ool to help field
researchers effect that all-umportane epistemological break with the
commonsensical and hence ideologically-charged conceptions of their
obiect of study.?

A second concern relates to the availability of adequate data. For
Bourdieu, quantitative indicators can be very helpful for social anajy-
s1s, but the researcher must fully understand the process by which
they were constructed. If it 1s difficult enough to telligently use data
within one’s own national context, in one’s own language, the diffi-
culties multiply exponentally with cross-national research. For such
research to be successful, Bourdieu suggests, one has to enlist the heip
of foreign colleagues with “primary familianity with the universe ro
be analyzed.”” This chapter, as well as thus book, represents an effort
to orgamize such scholarly cooperation. Data that adequately measure
forms and volume of capital, field relations, and the soctal properties
of agents can be quite difficult to obtam. In the meantime, one can
only try to “offer a very worthwhile first pass ... on the basis of a
secondary analysts of data already compiled.”' For this particular
“first pass,” ndicators are more suggestuve than definitive. The dis-
cussion will be necessarily schemartic but will hopefully open up a
methodological debate over the possibilities and limitations of quan-
utatively measuring field relations.

A final field theory hesitation 1o cross-national research refates
to the very project of theory building. Bourdieu distinguished his
approach sharply from any positvist-style accumulation of socal
laws, arguing that field dynamics can only be understood in relation
to concrete historical circumstances.! Given this caveat, Bourdieu

also seemed to aspire to generalizable theory, writing at one potnt
that “a particular case that 1s well constructed ceases to be particu-
lar.”™ No matter how well-constructed, however, research that con-
fines wself to a single nanon-state is limited in scope. Certam types
of vanation ~ especially at the broad system level - only become
visible via cross-national research.

In sum, while there are dangers to avoid, they are outweighed by
the potential benefits of careful cross-national research. We can fruit-
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fully use feld theory to understand French and American journalism,
and in turn, the companson may help improve feld theory. We now
turn to a systemnatic companson of the journalistic fiefds of France
and the United States in terms of (1) their economic organization,
both external and internal, (2} their relation to the state, (3) thewr hus-
rorical formanon and level of autonomy, and (4) their 1nternal mor-
phology and demography.

Economic Pressures and the Spatial Structure
of the Journalistic Field

In Bourdieu's writings on the media and in most field case studies,
heteronomous constraints on journalism are portrayed as pnmarily
economic. But economic pressures are not all the same. Which matter
most? Almost in passing, Bourdieu mentions ownership and adver-
tsing as “important to keep ... mnd,”” and emphasizes that
these offer only a partial explanation. The rest of the explananor‘l, at
least relative to economic pressures, seems to be there m .BourdLeurs
detailed discussion of competition within the field. Implicit 1n thaf
description, I suggest, 1s the varable of field “internal organization,
wiluch can be more or less concentrated and cemraisz’ed. (See table
5.1 for a complete listing of several basic economuc indicators for the
French and US news media.)

Advertising expenditures as a percentage of gross domestic product
are more than twice as high m the United States as in France - about
1.4 percent versus 0.6 percent of GDP, respectively. It is true that
France has a vital and growing commercially-onented magazine
sector;' the difference 1s most marked when one compares those media
outlets which are at least partially concerned with political and
national affairs. Compared to the United States’ average of nearly 80
percent, French national daily newspapers earn Just over 50 percent of
their revenues from advertising (while adverusing makes up gilghtly
over one-third of earmings for French regional newspapers).” Some
of the leading French dailies, such as Libération and Le Monde, have
earned as little as 20 or 30 percent of their revenues from advertising.
The conservative Le Figaro 1s the only major Freach newspaper to
approach the United States’ adveruising averqge.m Advertising is aiso
restricted to a greater extent on French television, a{'zd 15 barr_ed com-
pletely during television news broadcasts, both Qubhc and private.

Another major difference 1s that French media companies are less
likely than US companies to be publicly traded on the stock market.

Table 5.1 French and US national journalistic fields: economic mndicators

Economic indicators France United States

Media advertinng as a percentage

of gross demesuc produce? 0.62 1.3¢
Advertising as a percentage of

BewWspaper revenues 50 79
Subscriptions as a percentage of

all mewspaper saies 28 8%

Average daily ciculation and Le Parssienidsnonrd’luy USA Today 2,136,060 {no
locanton of major natonal eir France 513,060 local circutanion base)
newspapers” Le Monde 399,000 Wall Street Journai

Le Figaro 359,000 1,801,000 {New Yark)
Liberation 160,000 New York Times
Les Echos 141,000 1,113,900 {New York}
La Croex 95,000 Los Angeles Times 1,006,600
L'Humamté 52,000 {Los Angeles)

Washington Post

747000 {Washington, DC}
Percentage of public

with eable selevision 15° 68
Local broadeast

television channels 4 1,733
Sonrces:

Media advertising as a % of GDP: figares arc for 2003, ZenithOpumedia Press Release, Aprit
23, 2604, wenw.zenithoptmedia.com/pubadexf.lim, and Orgamzation for Fcononue
Cooperation and Development (OECD} Maun Econom:c Indicators, June 2004,
www.cecd.orgfhome/.

Advertising as a % of Newspaper Revenues: US figure 15 for 1987, frem C. Edwin Baker,
Advertismug and a Democratic Press {Princeton University Press, Princeton, NJj, 1994), p. 16;
French figure 15 for 1998, from Valéee Devillard, Marie-Frangoise Lafosse, Chrisune
Leteinturceer, and Rémy Ricflel, Les Jonrnalistes frangais a Paube de an 2000, Profils et
farconrs {Panthéon-Assas, Pans, 2001), pp. 28-9.

Subscriptions as a % of Newspaper Sales: Frenck figure 15 for 1998, from Devillard et al., Les
Journalistes fraugars, p, 28; US figure 15 for 2001, from Newspaper Association of Amersca,
2001 Circulation Facts, Figures and Logic.

Average Daily Cireulation and Location of Mayar Nanenal Newspapers: “Top 20 Daily and
Sunday Paper Lists,” (average daily areulaton for six months ending September 30, 2002),
Editor ¢ Publisher, November 6, 2001; Diffusion totale {rotal airculauon {for 2003},
Diffusion Conrréle, Association pour le Contréle de fa Diffusion des Médias {Paris},

Peecentage of Public with Cable Felevision: French figure 15 from Tableaws de économme
frangaise (Collection “Références,” INSEE, Panis, 2003-2004, pp. 28, 181); US fgare s
from Table No., 1163: Utilization of Selected Media, Statistical Abstract of the Unsted

States, US Census Bureaw, 2002. No data on US satellite usage 1s provided,

Local breadeast television channels: French figuze 15 For 1998, from Devillard et al., Les
Journalistes francars, p. 29. US Bgure 1s for 2003 and s from an FCC News Release,
February 24, 2004 (*Broadcast Station Totals as af December 31, 20037),

notes are on . 1312
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The publiciy-traded corporation 1s the dominant organizational for_m
i the United States for the 80 percent of newspapers that are chain
owned, as well as radio and television channels, both network afﬁ[—
rated and “independent.”"” In contrast, only a handful of the feading
French media outlets, such as the national commercial channels TF1
and M6, and the cable movie and sports channel Caq&%;P[us (owned
by Vivendi), are listed on the French stock market. Public stock own-
ership of media companies has been hindered by a 1986 law that
limits the amount of foreign investment, as well as a provision t'hat
specifically prohibits a newspaper company from beng publicly
listed." _ .

Lacking significant advertising revenues as well as stockhol e;—
driven pressure, French newspaper companies tend to be less prof-
itable than their American counterparts, Socpresse, with a recent net
income/total revenues ratio of 8.8 percent, has been clf)mswiered the
best performer among French newspaper companies. i In contrast,
the Tribune Company, which owns the Baltwnore Sun, CIJJngJO
Tribune, Los Angeles Times, and several other papers, ﬁred the Sun’s
editor m 2004 because he was not doing enough to mainain the cor-
poration’s reported 2003 net earnings of 28.4 percent.” Since 2000,
net income as a percentage of annual sales {a more conservative
measure) has ranged from 13.1 to 27.6 percent at Gannett (owner of
USA Today) to 9.4 to 14.7 percent ar the New York Times

mpany.®! '
COCEHVE:;EUOU&I economic indicators thus portray a US r{)uma.hstsc
field far more commercialized than its French counterpart. Yert if we
stopped here, we would remain far from a complete undgrstaﬂdmg
of our two cases. Although not fully developed by Bourdieu, a field
analysis could take into account another set of economuc factors, con-
ceptualized in relation to the spanial and temporal structuring of jour-
nalists’ relations to one another, and news outlets’ relations to their
audiences — aspects related to what Michael Schudson has termed the
“structural ecology” of the public sphere.”? A spatial analysis of the
field would thus consider such supplemental factors as the extent to
which the field 1s centralized or fragrnemted,f3 and the ntensity of
organizational and individual compettion within the field.

The French national journalistic field 1s more concentrated cthan its
American counterpart. In France, more than 60 percent of journal-
1sts live 1n the Pars metropolitan region (He-de-France); in contrast,
American journalists are spread out far more evenly across the
country.* At the level of elite journalism, even if New York s the
media capital of the United States, it must at least partially share that
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honor with other cities {Washington, DC, Los Angeles, and to a lesser
extent Boston and Chicago} m a way that Pars clearly does not.
Audiences are also much more concentrated France, especially for
television news. France’s TF1 evening news alone captures 40 percent
of the television audience on any given night, and most of the rest of
the news audience 1s split among the two public channels France 2
and 3, and o a lesser extent the commercial channel M6 {with only
news shorts) and the Franco-German cultural channel Arte.” Ag of
1998, there were only four local broadcast television channels in al]
of France (though the France-3 publi# television channel tailors its
local news broadcasts by region); only 15 percent of the French pubiic
subscribes to cable television. In contrast, the three American
network evening news shows combined are watched on a regular
basis by less than 30 percent of aduits, and the US audience is split
further among more than 1,000 local channels (most of which have
news broadcasts) as well as several nauonai cable television news
channels.® Since the 1980s, with the rise of the New York Times
national edition, USA Today, multiple cable news channels, and of
course the mterner, American journalism may have become more
“nationalized,” yet relative to France, the US journalistic field
remains clearly more decentralized. In contrast with the situation for
the Washington Post, the Los Angeles Times, the New York Times,
USA Today, and the Wall Street Journal, which compete for readers
only to a limited extent, the daily competition between Le Mornde
and its main competitor, Libération, can in fact be quite intense, and
this compention also encompasses to a certain degree Le Figaro, Le
Parisien, L'Humamté, La Croix, the business daily Les Echos, and
the weekly Le Canard enchainé. Direct economic COMPpeLItion among,
these daily newspapers is supplemented and amplified by professional
competition from the two major national television news broadcasts
{TF1 and France 2), as well as severai nauenally-distributed radio
channels. Contributing to this more competitive environment for the
French media 15 a different relationship between news outlets and
their readers. Not only do most French newspapers rely on crcula-
tion rather than advertising for revenues, as noted, but in addition
they depend on daily sales rather than long-term subscriptions.
Whereas subscripuions make up 28 percent of all sales for French
natonal daily newspapers, they constitute more than 80 percent of
total sales for US newspapers.

French and American national journalises, not surprisingly, per-
cewve their respective competitive environments differently, although
there is, of course, significant variation within each national feld
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depending on one’s position in that field.” French journalists ac the
leading national newspapers and newsmagazines are intensely aware
of their cross-town competitors, whose news decisions sn turn may
have immediate effects on sales or audiences; in contrast, the region-
alized and subscription-based US press is more wsulated from such
pressures, As a managmng editor of the Los Angeles Times told me,
“There s competiion among the major [national] papers, but 1t's not
about business.””

In sum, thinking of field “ecology™ 1 variable terms allows us also
to conceptualize and measure commercral competitive pressures in 4
much more precise manner.”® While the American journalistic field
largely consists of multiple, partially overlapping local fields, the
French journalistic field 1s hughly concentrated socially, profession-
ally, and economucally. Despite lesser commercialization mn aggregate
terms, the French journalistic field is thus organized in such a way as
to actually intensify commercial and other competitive pressures.

Reconceptualizing Autonomous Political Power

In Bourdieu’s model, the cultural logic of any given field confrqnts
heteronomous power, conceptualized as the (stngular, if complex)
dominant power in the society at large, and in this one respect, si}ares
an unfortunate tendency 1 much of the sociology of news to lump
together a variety of heterogeneous influences under the broad cate-
gory of “external” facrors.”’ Most often, this external pressure I
described as purely economic; at other tumes, as 1n the text published
in this volume, Bourdieu joins the economic and political {p. 41).
Perhaps more than in the United States, French state and market
power have traditionally been nghtly interlinked; government offi-
cials and corporate managers alike are trained and form lasting social
networks at the same elite grardes écoles. This situation nevertheless
remains a particular variant of a general refation; 1t remains impor-
tant to analytically distinguish political and economic power, and
indeed all forms of power. Elsewhere Bourdieu has emphasized that
ail fields retain to a certan degree their own specific fogics. And, if
this 1s the case, the political field, as well as all other fields — pgrf:ic-
ularly the scientific, arustc, religious, and literary (including philo-
sophy, which exerts a significant moral power 11 France) — also have
to be considered in therr potenual to exert cross-cutting heter-
onomous power in relation to each other, as well as over the jour-
nalistic field. Such a conceptual adjustment threatens the graphical
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clarity of the typical representation of a field 1n terms of two oppos-
ing poles: Comung to terms with this more complex, multvalent {but
not necessarily broadly pluralist) conception of power represents a
significant challenge for field theory.?

What then 15 the distnctive power of the political feld? Bourdien
sees the political field n terms both broad (the entire field of power)
and narrow (state agencies and elected bodies);* the focus here will
be on the latter. In lus essay, “Rethinking the State,” Bourdieu lists
mufuple forms of capital: economic capital, informational {or cul-
tural) capital, symbolic capital, and““caputal of physical force.” He
expands upon Weber's definition of the state as that body which pos-
sesses a monopoly over the legitimate use of (physical) violence, pre-
ferring instead to emphasize that the state also monopolizes the use
of “symbolic violence,” primarily through 1ts capacity to mculcate
through the educational system and the legal system the dominant
“classification systems” which mn turn mold “mental structures and
impose . . . common principles of vision and division.” Thas enipha-
sis lies close ro Stuart Hall's notron of the state as the “primary
definer” of social problems and debates in the media, aithough cog-
nitvely, it goes much deeper than that. While the state clearly has an
advantage i setting the journalistic agenda, empirical research has
also shown that 1t does not monopolize symbolic power.?

In short, if the political field (defined narrowly as state burean-
cracy} wields symbolic power, this is not whart sets 1t umquely apart
from other fields. Something important 1s lost in Bourdieu’s refor-
mulation. Where Bourdieu emphasizes a basic divide between eco-
nomic and cultural capital, in his Treatise on Social Theorv W.R.
Runciman sees power embodied in three distinet forms: like Bour-
dieu, economic (means of production) and cultural/ideological
{means of persuasion), but also coeecive {means of coercion),’ the
fatter of which restores Weber’s assessment of the state’s singularity.
In its dealings with the news media, at least in western democracies,
coercion may fniot seem an apt description of the state’s normal pro-
cedures. But what are laws and regulations concerning the media if
not guidelines ultimately backed up by the government’s power to
fine or imprison those who fail to comply? One important task then
for a generalizable theory of tournalistic—political field relations is to
classify and analyze the various forms of state coercive power over
the media. At the broadest level, we can say that these roles are either
“restricive” or “enabling,”¥

Restrictve power sets limits on ether access to or publication of
certam kinds of information or opinton. In France, journalists are
subject to criminal prosecution if they publish restricted government
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information, violate personal privacy laws, or engage 1n defamation;
although enforcement varies, there has been no substantial weaken-
mg of these laws.®® In contrast, the trend in US federal court
mterpretattons of the First Amendment has been a decrease mn the
state’s capacity to inhibic journalistic mnvestigations of government
agencies or polincians’ private lives. Since the mid-1980s, the US
Federal Communication Commussion’s jurisdiction over the tele-
vision networks and cable systems has also been progressively
weakened.”

The state 15 “enabling” when 1t literally enables the media to exist
or thrive via indirect (technology, distribution netwarks) or direct
financial aid; in contrast to limiting speech, it enables or expands the
range of speech made available to the public.” Enabling arguably
presents a hybrid form of power. To enable via subsidies 15 to exert
a sort of economc power, and indeed, Bourdieu at one point care-
gorizes government subsidies as just another form of “economic cen-
sorship” along with “the companies that pay for the ads.”" However,
funding from the state, in which profits and audiences are not as cru-
crally at stake, indeed are often explicitly not at stake, 1s not the same
as funding ted to market imperatives.

The French state clearly plays a more active enabling role vis-a-vis
the media than does that of the United States. The Paris-based news-
papers La Crowe (Catholic), L'Humaniteé (Communist), Présent {far
right) and Libération {left leaming) have all at various tmes met the
requirernents of low advertising receipts and circulation of less than
150,000 1 order 1o receive direct subsidies in defense of “press plu-
ralism.” The French state also provides general subsidies to all
newspapers, such as reimbursements for telephone and fax expendi-
tures, postal shipping, etc.; furthermore a tax on television sets
provides significant funding for the public channels.” It 1s important
to acknowledge that US journalism has also long benefited from
government subsidies, including cheap postal rates, regulations that
stabilize the industry and a government public relations infrastruc-
ture that provides an “information subsidy” by facilitating the gath-
ering of news.” However, the US government has generally not
provided direct subsidies or benefits to particular news organizations
and the overall level of state aid to the press 1s much fower than
France.

In sum, while state policies, both restricting and enabling, some-
times reinforce the power of the market, there is always the possi-
bility that they may not. It 1s thus somewhat surprising that Bourdieu
largely 1gnores media policy, because the French case {far more than
the American case) powerfully hghlights this realm of state auton-
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omy from the market. For many years, the French state-owned radio
channe! France-Inter has offered daily “press reviews” (revues de
presse) which mcluded the non-mainstream media. As the host of the
show commented in an mrerview: “I often cited La Crory, which 1s
a remarkably well-done small newspaper, and 1 often cited L'Hie
manité because it would be a catastrophe if L’Humanité were to one
day disappear, an ecological catastrophe, n the sense of ecology of
ideas.” Thus passage illustrates a clear way i which the French state
encourages a form of journalism that 1s not market oriented, and thus
represents a distinct heteronomous Jower over the journalistic Aeld.

Historical Formation of the Journalistic Field
and Cultural Inertia

According to Bourdieu, the “rules of the game” that are established
at a feld’s founding tend to endure. They are not inviolable -
nevitably they are modified over ume — but field and mstitutional
theorsts stress continuity as early contngencies become routmized
and naturalized, thus establishing a “path dependency” that 15 diffi-
cult to modifyv.*® As Bourdieu notes,

the stakes of the struggle between the dominants and pretenders
fwithin any given feld of cultural production, including journalism|,
the 1ssues they dispute . . . depend on the state of the legitimate prob-
lematic, that 1, the space of the possibilities bequeathed by previous
struggles, a space which tends to give direction to the search for solu-

tions and, consequently, influences the present and future of produe-
tion. {My italics).*®

Analysis of the formation and partially contingent transformations
of a national journalistic feld thus adds an important historical, con-
textual explanation mussing from most political economy, orgamza-
tional, or cultural studies of news production. These distinct histories
both illustrate and explain the endurance of distinct “informational”
and “political/literary” approaches to journalism in the United States
and France, respectively (see box 5.1).77

Since the early 1980s, both the American and French media have
been subject to greater commerctal pressures. In the United Stares,
an intensification of profit pressures has produced alienation in the
newsrooms and more superficial, lifestyle- and personality-oriented
news coverage.” In France, the most dramatic transformations came
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approch to’] ournahsm The'f

" andof ‘the press'

simply: asserts a general right .of “spee

“meére” information.®"

. After 1793, the paths of the French and US press began to dwerge .
‘even more: sharply.With the 1799 coup d'état of Napoleon: Bcnaparte.
and the subsequént réstoration of the monarchy in France,overt state -

censcrsh;p of the press became the norm over the next eight decades.

Thus, the particular French notion of ;ournahstzc AULONOIMY Was ¢
cially influenced by this long formative period.in which the French press

was highly censored, and the early journalistic heroes were of neces-
sity also political dissidents, some of whom were imprisoned or killed

for attempting to. exercise therr metier. If the American press also

remained highly partisan (closely allied to the major political par ts_es_}
through the nineteenth century,” the stakes were not nearly as high.
Somewhat less elitist {and certainly less literary and stylized) Fh.an its
French counterpart at the outset, the US press even while retaining its
partisan allegiances became significantly more populist, information ori-
ented — and commercially profitable — beginning in the 1830s with the

“ing; journal testifies to” this” twofold allegiance ‘Le jeumai des’: d‘ebats i
“holitiques et Irttera:res *qn contrast to thg US First Amendment \fhé;::,
“eleventh article: of . the ‘French’ Qeclaration of the: ngh:s “of Man ‘and
Citizen exphcntEy emphas:zed “the free ‘commiinication of thoughz:s and
“opinions.” Thus, in the French case, freedom of the press was from the
begmnmg justifi ied and’ defended as the nght to melOE‘IS rather than

-~ Pulitzer:

 their professzonaE practice, set standards forjournalistic ex e!ience arid-’
.ralse their pub!sc prestige.’

“is  pot to' say nomdeoiogzcaf} ]ournahsm seems to ‘béa relatweiy hlgh__E
~degree 'of elite political consensus in the. society. Although the United -
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the Iaunchmg of joumahsm schoois and'profe s
prizes; American’ ;ournaiists increasingly snught to rationalize -

Another prerequisice for this I

d-of "objectwe nonparmsan;

‘States was.certainly riven by ragional; race, and gven class dlfferences.'.
palitical opposition was' ‘relatively well maintained thhm a broad ide-
oiog:cai acceptance of ‘the’ governmentat system and the’ capitalist -
economy. Iri France, iowever, a highly “polarized pluralistic”® political

‘system ‘made adopting 4 neutral position outside and abave the fray

virtually impossible, When it was finally granted a’ measire of auton-
omy from'the -state durmg the Third: Republic, with the passage of : 2
new press law in 1881,:an sndependent” French press found iself on'
the shaky ground of a tenuous republican political consensus still very "
muich threatened by antidemocratic currents on both the right {(Monar-
chists, and later Fascists) and to a lesser extent the left (Communists,
after 1920). Among these factions there was very little mutual truse,
and the press continted to be seen as an appropriate means, in which
lies, bribes, and scandal were acceptable, to attan mutually exclusive
political ends. Because the parties themselves differed so fundamenta!iy,
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with the adopuon of a Nielsen-style audience rating system, the pri-
vatzanon of the largest public television channel (TF1), and the cre-
ation of new commercial channels, all during the mud-1980s. It was
these barely decade-old changes that Bourdieu eniticized in Qn Tele-
viston, providing the basis for his argument that the journalistic ﬁgid
was not only being fundamentally transformed bur was modifying
the relations of power throughout French sociery.

While increasing commercialism (if perhaps somewhat overstated
mn the case of France) is a reality, comparative and h.istorical research
suggests contimuity as much as change.Distmctwe .dsfferences endure,
certainly 1n French ways of pracncing journalism {e.g.. a iessgg
concern with “sourcing” every fact or opmion included 1n a story},
in the final presentation of the journalistic “product” {e.g., greater
muang of editorials, cartoons, mterviews, and news stories on {hsg
same pages), and in the muxang of news and opinion w1ti}m articles.
Even as Le Monde was solidifying a partnerglnp to publish a “_feek;y
supplement of the New York Times, in English, .Tmzes lournalas_ts in
Paris interviewed 1n 2002 generally echoed the views of foreign jour-
nalists stationed in Paris of an earlier generation: that French jour-
nalisis were more concerned with “writing style™ and “expressing
their opirmions™ than 1 digging up “facts.”!
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To the exrent that Bourdieu has overstated the extent of change
in French journalism due to etther increasing commercialism or
American influence,” I want to suggest it is only because he did not
take seriously his own admonition against commuitting the “short-
circuit fallacy,” that s, eliminating serious consideration of the mzer-
mediary social space of the feld that operates according to “its own
logic.”® On Television, while paving close attentron to internal
dynamics of the journalistic field, primarily shows us how journalis-
tc practces reflect or at least acconmodate themselves to commer-
cial imperatives. What 1s mussingsfrom this analysis 15 the cructal
question of how these practices also serve to refract or even resist
such external pressures.

Can we say no more than that field internal “logics” will tend to
persist even when conditions external to the feld change? Even if we
were so limited, this discovery represents a significant improvement
to existing theories of news production. Precisely because the sociol-
ogy of news has failed to take note of the mezzolevel institutional
environment of the field - a social space with its own specific logic
and a potential capacity to resist external pressures — 1t has not been
able to explain why widespread commercialization does not always
lead to wholesale change. In other words, the precise form that a spe-
cific journalistic capital takes — e.g., the valorization of opinion and
style in France, of information in the United States ~ does help explain
continuity in cross-nauonal variation. Gererally speaking, this part
of the puzzle must remain rooted in the historical particular,

However, this question can be reformulated in more general, vari-
able terms, 1n terms of what has sometunes been called “culturai
mertia”® : Under what conditions does the semiautonomous logic of
fields prove more or less powerful 1n resisting external pressures?
Drawing on Bourdieu’s general model, one could posit that those
national journalistic fields which have been abie to institutionalize
“negative sanctions” against heteronomous practices {those originat-
ng 1 an external insticutional logic, whether the political, economic,
or even religious or acuvist fields) and “positive wncitements o
resistance and even open struggle against those in power” will be
more likely to maintain continuity 1n their professional pracrices
over time.” Bourdieu mentions these aspects only as “indicators” of
a field’s autonomy; he does not explain how and why they might
emerge. But one implication surely seems that reform movements
such as that on behalf of “public journalism” in the United States or
efforts to create and mamtain journalism schools, awards for jour-
nalisuc excellence, ombudsperson positions and/or critical journalism
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reviews may have a significant sermautonomous power to sha_pe
the news.® Likewise, in France, “journalists’ corporations” which
emerged out of a professional reforrp‘ movement i the 1960? con-
tirue to sometlmes exert a Cou_ntervalilng pressuﬁr_fe agamst market or
political pressures inside individual newsrooms.*’ :

Such hypotheses must remain at this pount only expﬁqratory. The
notion of field “inertta™ needs to be developed so that 1t is not simply
tautologous, thar 1s, used as a catch-all expiananon for those cases
when change does nor occur. Change obviously does oceur .'sol?ne—E
tumes; indeed, the set of practices aqd norms surrounding the idea
of “objectivity” 1n American journalism represents one such change
(from a previous more openly partisan approach). The challenge
remains to specify why some fields — 1n some national contexts, his-
torical periods, or particular endeavors — are more resistant than
others to changes induced by heteronomous pressures.

Morphological and Demographic Factors

For Bourdieu, mdividual morphological and dem(}gr-aplnc factors —
number of agents entering the field 1n relation to available positions,
soctal characteristics, education and traiming, ewc. — are also central
te understanding reproduction and change w1t§np fields. As noted at
the outset, finding data from two national settings that accurately
measure the same phenomena 1s a major challenge for cross-national
research. It poses a parucular problem for morphological data, snllcp
national categories of educational attainment, c!ass, and other indi-
vidual charactenistics are rarely equxvalc?ﬂt. With these caveats in
mind, [ present here a portion of the available stanstics. .
Bourdieu seems to make three kinds of morphological claims. First,
he emphasizes processes of distinction. Since to exist in a field 15 o
mark one’s difference, every new generation of fgurnal;sts (as with
other cultural producers) has an incenuve to ”‘;;mport 1nnovat;0n
regarding products or techniques of production.”® This process ﬁt 1};5
helps account for the appearance of constant change within the field,
and indeed “appearance” is the key word here. This comlngai process
of distinction 15 unlikely to tramsform the field, Bourdieu insists,
uniess aided by transformations in neighbormg fields or in the society
as a whole.” .
A second claim 1s that a sumple increase in the number of indi-
vidual cultaral producers in the field, as well as an increase in the
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volume of the “audience of readers and spectators” will have
transformative effects.’® For the journalistic field, one field study
suggests that a massive increase in the sheer number of new entrants
attempung to find positions contributes to increased job imsecurrty,
thus strengthening the hand of economic power over iournalists
as a whole.”" Various indicators show that competition for jobs
within the journalistic field s quite high in both countries, and
has intensified in recent years. In the Urited States, the gap berween
the number of journalism lobs and the number of students enrolled
I umiversity journalism/mass cdmmunication programs has sig-
nificantly widened. While the number of mamnstream news media
jobs increased by only 10,000 between 1982 and 1992 (from 112,000
to 122,000), total enrollment of students in journalism programs
during the same time period ancreased more than 50,000 (from
91,000 ro 143,000}.” Since the early 1990s, reflecting a shift toward
more “flexible fabor™ US newspaper, television and radio news-
rooms have engaged in mass firings, reducing the number of
iournalistic positions available. In France, research has also dermon-
strated a massive increase in journalistic “job precarity,” that 1s, the
percentage of journalists who are hired only on a part-time or free-
lance basis, from about § percent i the 1970s to 17.9 percent m
199973

Finally, Bourdieu has emphasized the particular class composition
of morphological shifts. On the one hand, he suggests that “deviant
trajectories” — in particufar, individuals who experience downward
mobility — are a major source of mismatch between disposition
(habitus) and (field) posiuon that may threaten to unsettle a field.”™ Bur
since such deviant trajecrories are qute rare, field theory largely
emphasizes how the social and educational ateributes of new journal-
i1sts serve pramarily to reproduce the feld. Systemauic, direct informa-
tion about the class backgrounds of journalists 15 scarce for both
France™ and the United States—in part because of the difficulties inher-
ent m asking such questions, in part, perhaps because of the doxic
assumption of journalists and many social scientific researchers thar
class no longer mateers. Educational background often serves as a
rough proxy for class. According to the most readily available survey
data, US journalists as a whole are more likely to have a university
bachelor’s degree (or 1ts equivalent) than their French counterparts.’®
Relative to average societal educarion levels {in tertns of years of study,
at least), journalists m the two countries are more closely compara-
ble.” At the elite national media outlets, moreover, American and
French journalists are both disproportionately recruited from elite
institutions of higher education, such as “Sciences-Pa” 1n France and
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Ivy League universities in the Umgad Sta_tes.f8 As aﬂ.eiemer;.t 1n the ior-
mation of agents” habitus, specialized education or journalistic proles-
sional education offers another potential area for research_. Juilien
Duval (see chapter 7) shows that specialized economic gducathn <:0n—f
rributes to decreased intellectual autonomy for business journalists. O
course, the converse can sometimes be true. In hus study of foreign T'M_
respondents i El Salvador, Mark Pedeity found that journalists
“rramed 1 felds other than journalism,” such as theology, or art, c;g
even economics, often produced the most in—c%epth, critical reporting.
Conceivably, professional training 1n journalism could also comﬂinﬁe
to field autonomy; however, because access to such traming, especially
at elite levels (Columbia Journalism School, the Ecole Supérieure de
Journalisme in Lille, France), 15 so powerfully determined by c}ass
background, 1t may just as often reinforce the upper-muddle class
“bras” of the field.® _

In sum, aggregate indicators of number and type of agclnts con;.—
petng within a field are obviously an unportant aspect of t lle Hec :'l—
amsms of reproducton and change. But to the extent that such
morphological and demographic factors tend to move the sarr;e
direction as external pressures, it seems that they provide little i the
way of a crucial additional explanatory fgctor. To help us undezstagld
and explain cross-national differences in 1oumaixst-1c fields, 1t mav{ e,
in fact, that morphological factors tell us very little. Neverthe t;ss,
morphology effects offer a umque and mtriguing hypothesis that
deserves further testing.

Conclusion

In fus field theory, Bourdieu has emphasized “general properties™; 1t
seems reasonable to suppose that such properties may also encompass
variation, Cross-national research, by comparing the broad systematic
characteristics of fields and field configurations, brings ths kind of
variation to the fore. Mareover, it can help us begin to sort out which
properties exert the most powerful effects on journalistic production.
Of course, a comparison with an N of 2 that varies on multiple factoré
cannot provide definitive answers to such questions. But [ have hope

to show how a French-American comparison extends field theory, and
in the process, modifies many of the assumptions in the sociology of

[1EWS,
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We began by noting that the French and American press differed
on several important dimensions. French journalistic discourse tends
to include a greater mix of information and opmion, to feature a
wider range of ideologies, and to do more to promote political par-
ucipation. Conversely, despite the serious reputation of such news-
papess as Le Monde, observers have noted the extent to which the
French national press dramancally constructs a “political spectacle,”
to borrow Murray Edelman’s term.

Distinctive political fieid constraints, both restrictive and enabi-
ing — and, contra Bourdieu, cleatly*distinguished from economic field
constramnts — help explain the more politicized and ideologically
diverse character of the French press. The umque historical forma-
tions and subsequent trajectonies of the journalistic fields 1n France
and the United States created a set of practices and norms, both cod-
ified and uncodified, that would seem to provide some level of resist-
ance agamst external {prumarily economic) inducements for change,
also helping to explain the persistent character of differences between
the journalism of France and the United Stares.

Lesser dependence on advertising and lesser profit pressures could
concervably explain the French press’s greater civic orientation and
ideological diversity, although one could quickly name even less
commercialized {and more state domnated) media systems that are
not particularly civic or diverse. The relationship at best, then, 1s
diffuse. Moreover, those French news outlets that are the most
commercialized along the American “model” (Le Figaro, even TF1)
retain many distincnve characteristics of French journailism, inciud-
g a greater focus on ideas and a greater mxing of fact and
comimentary.

On the other hand, spatial and temporal properties of journalistic
fields significantly extend the power of economic models, n effect,

showing how a less commercialized French journalistic feld {in terms
of advertising and ownership structure) could actually produce a
more dramatized, event driven political spectacle. Somewhat sur-
prisingly, morphological factors, much emphasized in national feld
case studies, seem to provide little leverage to explain French—
American press differences. To be fair, significant problems exist 1n
constructing comparable staustical indicators for these factors.
More research is needed to specify and test the effecrs of variable
morphological properties.

In sam, to put the case most stackly: While previous field research
has emphasized how heteronomous economic pressures combined
with morphological shifts mduce change in journalism (and sur-
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The Contaminated
Blood Scandal:
- Reframing Medical News

Patrick Champagne and
Dominique Marchetti

New technologies and the increasing commercialization of news pro-
duction have profoundly transformed the structure and functiomng
of the journalistic feld. They have also increased the influence that
the news media hold over a number of social umverses. In particu-
lar, the miniaturization of news equipment and the speed with which
information can be transmitted allow tournalists ro work “in real
time” and therefore to be actors in as well as witnesses to the events
that they cover. This omnipresence and increased power of the media
have imposed themselves as an unavoidable given that each Institu-
tion and group in soctety has had to confront, either by using the
media, integrating its effects into the very functioning of these fields,
o, conversely, by more clearly drawing the limits and attempting to
reestablish the borders threatened by the intrusion of journalism.

A Very Media-Friendly Epidemic

Science news, and specifically health news, 1s in this regard a partic-
ularly interesting domain inasmuch as it abliges one to pose very
forcefully the quesuon of the Lmits of journalism. Who, in fact,
1s competent to speak w the mainstream media about science or




